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Objectives

You Spoke. We listened to Your Priorities:

v' Size of Integrated Home Industry - by revenue and
number of companies

v' Areas of Expenditure - where integrators are allocating
). investment by category / where customers are
1 EREH allocating home improvement budgets

Preferred Brands by Category
Typical Project Size
Typical # of Projects per Year

AN N NN

% Residential / Commercial
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Approach

New activities

Summer 2021: to optimize

 Market assessment to clarify objectives for this research ‘Size & Scope’

+ “Expert Interviews” on topic of market size with 19 leading US Manufacturers study value
and Distributors across all integrated home categories for CEDIA

* Survey rebranding & design updates (shortened to 15 mins from 1 hour) Members

Fall-Winter 2021-22:

* Survey fielding in US and UK markets
* Market sizing analysis
* Survey data analysis

Spring 2022:

* Results & information sharing begins
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“Need to Knows”

1. Increased confidence in market sizing estimates
* Framed by estimates from CEDIA + 19 market leaders

2. Unlike other industry research, survey participants are strongly vetted

* Integrators based in the US
* Only business decision makers qualify
*  Minimum of 20% revenue in residential & minimum of 3 residential projects completed in last 12 months

* One response allowed per company (important for market sizing analysis)
« 80 responses gathered from US integrators

3. Top brand rankings are designated based on products specified by integrators, not hearsay

4. A note about timeframes:

« To improve the timeliness and accuracy of estimates, integrators were asked about revenue over the last 12 months
(effectively, Fall 2020-Fall 2021) and the next 12 months (Winter 2021-Winter 2022)

*  We refer to the prior 12 month estimates as “2021” and the future 12 months as “2022” for ease of reporting
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Market Size:

 Approximately 11,000 integrator companies operating in the US
 Average annual revenue of $2.2M

* Average project size: $26K

« Estimated current US market size: $20.1B W |
« Bullish industry growth projections for the next 12 months | , ‘ /

Market Segmentation: b A "
« On average, 83% of revenue is from residential projects | -
* Number of employees commonly varies from 2 to 20 (avg: 11)
* Number of projects varies broadly by company size (avg: 70)
« 81% anticipate adding a technical resource in the next 12 months

e ———
| n—
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Voice of the Integrator:

« Growth areas are lighting/shading, lighting control and networking
e Less distributed video/matrix setup (continued shift to streaming)
 DIY trend continues to put pressure on this market

 Trend toward ‘simpler’ solutions

Brand Rankings:

Brands most often specified and installed by integrators

a ‘I ] =
@ O Coror) Y DZDJD AN @
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# of US Integrator Companies
Market size estimates from CEDIA + 19 market leaders

Residential Revenue

Revenue information collected via survey from 80 vetted US integrators

A
ﬂ US Residential Integrator Market Size
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# of US Integrator Companies * Based on feedback from manufacture and distribution business
Market size estimates from leaders closely mv_olved in this marke_t, we identified ~11,000
CEDIA + 19 market leaders home technology integrator companies in the US market.

Residential Revenue

Revenue information collected via survey
from 80 vetted US integrators

N

/\ US Residential
Integrator Market Size

’/'
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# of US Integrator Companies Based on feedback from manufacture and distribution business
. : leaders closely involved in this market, we identified ~11,000
Market size estimates from ) : :
CEDIA + 19 market leaders home technology integrator companies in the US market.

YA

Residential Revenue Average integrator revenue over last 12 months: $2.2M
% of Revenue that is Residential in nature: 83%

Revenue information collected via survey . .
Average project size: $26K

from 80 vetted US integrators

N

/\ US Residential
Integrator Market Size

’/’




US Market Size

# of US Integrator Companies

Market size estimates from
CEDIA + 19 market leaders

YA

Residential Revenue

Revenue information collected via survey
from 80 vetted US integrators

N

/\ US Residential
Integrator Market Size
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Based on feedback from manufacture and distribution business
leaders closely involved in this market, we identified ~11,000
home technology integrator companies in the US market.

Average integrator revenue over last 12 months: $2.2M
% of Revenue that is Residential in nature: 83%
Average project size: $26K

Current US Market Size: $20.1B
Estimated for Next 12 Months: $22.7B

Market Size is estimated based on assumptions founded on integrator research and expert perspective
from industry leaders
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v US Integrated
Home market size
is estimated to
have grown from

$12.3B in 2012 to
$20.1B in 2021

$25.0

$20.0

$15.0

$10.0

$5.0

US Residential Market Size Estimates: 2012 to 2022

2012 2013 2017 2018 2021 2022
(Forecast)

US Residential Integrated Home Market Size (in Billions)

15
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US Integrator Average Annual Revenue $2.2 Million

Company Size Median Annual Revenue $1.1 Million

v" While the
average company
size is $2.2M,
there are many

US Integrator Company Size Breakdown

smaller-sized
integrators (<$1M
in revenue)
serving this
market as well

Less than $1 $IM to less than $2M to less than $3M to less than More than $5
Million $2M $3M $5M Million

16
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':I ’ Average US Integrator Company Size: 2014 to 2021

v Average
integrator
company size is
largely consistent

over time (asis #
of employees,
shown later)

2014 2018 2021

m Average Company Size (in Millions)

17
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Average US Integrator Project Size: 2014 to 2021

$31,000

v Average \
residential $27,000 $26,000

project size has
decreased

slightly over time

Number of
projects (shown
later) has been
Increasing

2014 2018 2021

*Average Project Size Calculation =

— i i Average Revenue X
Average PrOJeCt SIZG % of Residential Revenue /
Average # of Projects

18
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% of Company’s Total Residential Revenue over last 12 months

100% )
90% Weakening: Control
2016: 30% of revenue
80% 2018: 23% of revenue
2021: 14% of revenue

70%
v Audio systems 60%
contribute the 50%
largest : : : :
¥ 40% Growing: Lighting/Shading

percentage of
revenue for US 30%
integrators 20%

10%

Largely a new revenue category, representing
2-3% of revenue in prior studies

Lighting/shading
category is 0%

. . ) = (2 > AN A Y ) ]
growing, while & & $ & §°’ £ N L & & c\g}'
control systems L 89 L S & s S © L 53 &

. . 5 oy <
weakens in its 0 & S & Q $ > & & S
share of revenue < S $ s & Q
for integrators £ < 5
N
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Categor Estimated Current
oo Market Size

Audio systems (distributed audio, dedicated listening room) $3.5B
Integrated control systems $2.8 B
v' Audio systems Media rooms $2.6 B
category is Home networking $2.58B
estimated at $3.5 - _
billion annually Lighting and Shading $2.3B
Design and RMR Dedicated home cinema $1.7 B
contribute a very Outdoor AV entertainment systems $1.3 B
small share of
revenue - many Other pLOE
are missing out on Security systems (Alarms/surveillance/access control) $934 M
this predictable, _ .
service-based Recurring Monthly Revenue (RMR) Services $849 M
revenue stream Design Services $528 M

FORECASTED CURRENT MARKET SIZE $20.1B

20
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Avg # of Projects Last 12 Next 12 Anticipated
(among those that participate in the category) Months Months Growth %
Home Networking 51 61 20%
Audio Systems 38 46 21% ,
Today’s largest revenue
) contributor is expected
v Most projects Integrated Control Systems 31 37 19% to continue growing
include
networking Media Rooms 27 33 22%
Growth forecasts Security Systems 21 25 20%
are strongest for
Lighting/Shading Outdoor A/V Systems 20 25 25%
and Lighting
Control segments Lighting Control Systems 18 25 39%
in the US market _ _ _
Lighting/Shading 18 24 34%
Dedicated Home Cinema 23%

21



Growth Forecast

How do you expect revenue to change
over the next 12 months?

Optimism continues:
In 2018, 77% expected revenue to increase
in next 12 months (now 74% cumulatively)

Smaller-sized integrators forecast higher
growth than larger integrators

24%
22%
]

Increase by Increase by Increase by Stay about Decrease Decrease Decrease
more than  16-30% 6-15% the same by 6-15% by 16-30% by more
30% (+/- 5%) than 30%

INTEGRATED

HOME

MARKET ANALYSIS - 2021

POWERED By CEDIA

2020-21 Integrator

Revenue Growth Forecast
by Company Size

Large-sized Integrators
($3M+ in Revenue)

Medium-sized Integrators
($1-3M in Revenue)

Small-sized Integrators
(< $1M in Revenue)

10%

20%

T 32% ’

22



Growth & Resources

v Most integrators
anticipate adding
a technical
resource in the
next 12 months

One-third
anticipate adding
to sales and/or
admin teams as
well

INTEGRATED HOME
MARKET ANALYSIS - 2021

POWERED BY CEDIA

Do you anticipate that your company will grow
in the next 12 months to the extent that you wiill
add the following resources?...

Add Sales person(s) Add Technical Personnel Add Admin Personnel

mYes No Don't Know

23
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Integrator Profile

93% of the
companies
responding

are System
Integrator /
AV Installer
companies

(3% are electrical
contractors, 3%
cable/satellite/
aerial installers)

Long Tenure:

76% have
been in
business 10+
years

(13% have been in
business less than
5 years)

Most
commonly
service luxury
(79%) and
mid-market
(40%)
customers

(7% serve Uber-
luxury market, 6%
serve Mass
market)

On average,
83% of
revenue is
from
residential
projects, up
from 77% in
2018

(Potential COVID-
impact of home
investment)

INTEGRATED HOME

All research
participants
are purchase
decision
makers for
their business

(60% are the sole
decision maker for
their business)

MARKET ANALYSIS - 2021

POWERED BY CEDIA

Three-
quarters of
responses are
from CEDIA
members

(One-fourth of
responses are from
non-CEDIA
members)




Residential Focus

On average,
83% of
revenue is
from
residential
projects, up

from 77% in
2018

(Potential COVID-

impact of home
investment)

INTEGRATED HOME
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Trending Over Time

75%

2014

Residential

77%

2018

% of Revenue that is

83%

2021

“During the stay-at-home portion of
the pandemic, customers had
plenty of time to decide where to
spend money on their home
technology.”

“More focus on better networks and
better entertainment within the
home as people have spent more
time at home.”

26
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Average # of Employees in 2021 N
Median # of Employees in 2021 V4
Number of Employees Average Number of
v While company (including owner) Employees: 2014 to 2021
size varies
considerably, the . 25%
average US 22%
integrator has 11 18% 17% 12
employees 1
v Average number 0/ 10% 10
of employees has °
remained similar
over time
2014 2018 2021

2to 3 4to5 6to9 10to20 More
than 20

27
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Average # of Projects in 2021 /0

Median # of Projects in 2021 30

Average Number of
Projects: 2014 to 2021

Number of Projects Annually

v" Number of
projects per year 33%
varies
considerably in 70
this industry 65

Average number 15%
of projects has 1% 1%
9%

grown over time,

despite no

significant change I I l

in average 2014 2018 2021

company revenue Less than 10to19 20to39 40to59 60to 99 100to  More
or # of employees 200  than 200

“/° 10% 56

28
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Company Size & Scope

Average # of Employees Average # of Projects

Median # of Employees Median # of Projects

# of Employees Average # of Projects Average Revenue
v' Larger integrators (including owner) in last 12 months in last 12 months

are doing more
projects per year 1 $340K

Average Project Size*

and also larger-
sized projects, on 2to 3 $390K ~$10-15K

average 4to5 $900K

6to9 $1.7M
10 to 20 $2.3M

More than 20 $9.4M ~$50K

*Average Project Size Calculation =

Average Revenue X

83% (% of Residential Revenue on average for all integrators combined) /
Average # of Projects

~$20-25K

29
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Workforce Size

# of US Integrator # of Employees Estimated 2021
Companies Per Company Workforce Size

~11,000 Mean: 11 employees ~120,000

30
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the next few
years?
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Voice of the Integrator

“| see the advent and influx of low voltage lighting fixtures and
systems changing how the system integrator involves himself in the

FrOm yOU I Va ntage high-end lighting industry, not only taking responsibility for
poi r]t Qs an controlling the lighting within a space, but also specifying, procuring,
. prewiring infrastructure, and installing the fixtures. Essentially, taking
|nt99 ratO r, What a more comprehensive role in the lighting system.”
changes do you " "
i “Large focus on ore an’fj more horrzleowner_s will cuf
see CcComli ng over lighting control, the cord” and go to "streaming-only
) subscriptions (such as YouTube TV,
the next few fixtures and health & Hulu TV, etc.), as opposed to
ye ar S’P wellness products. CATV/Satellite subscriptions.”
“The willingness of
consumers to accept the “Whole-home control systems and
costs of a properly "smart” systems will continue to
designed and installed increase in demand.”

home network.”
33
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From your vantage

pOiﬂt as an *Lighting control and * Less Distributed

! fixtures Video/Matrix setup
integrator, what (shift to streaming)
changes do you

*Networking

_ *Wellness
See COmIng over *Larger TVs
the neXt feW *Service/RMR focus

=)

Integration/Control
Some expect growth and others predict less focus
on integration. They talk about the rise in products
becoming self-discoverable by consumers.

years?

34
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Voice of the Integrator

“I have found that DIY products have taken over a lot of the
smaller integration projects, thus impacting income for smaller

From YOur va ﬂtage companies. Dealers and integrators need to get more involved with
pOi nt as an luxury systems/devices to integrate into more "financially

! successful” individuals’ homes to keep up with the ever-changing
Integ rato I, What market, however these changes need to be backed by education.”

changes do you

“Greater degree of automatic

“Battle over loT and th - ' '
attle over loT and the product discovery & integration

see cComili ng over DYI mindset. Manufacturer . .
partners continue to into automation systems such as
the next feW dismiss the value in small Savant, Crestron, Control 4, less
yea rsfp companies by raising configuration for the integrator.”
. quotas, minimums for free
freight, and allocations to “More apparent control by
larger dealers.” customer. Less complexity.”

“More houses being built having/needing some kind of system as a standard.”

35
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FOOD FOR THOUGHT

From your vantage TRENDS e

= ess rreguent mentions
point as an
|nteg I’atO I’, What e DIY trend continues * Energy management
cha nges do you - SIMPLER solutions f:fﬁngggs' gl
see coming over e Ve Eail
the next feW community as well *5G

* Labor shortage issues expected * Qutdoor

yea I’S? to continue - Shading

* Split vote on whether supply

chain issues will improve over _
next year or not * Simulators / VR

* New construction opportunities

» Geofencing

36
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v

Brand Influence

Integrators play a
dominant role in
brand selection,
with 60% saying

they have “a lot”
of influence and
30% with “sole
influence”

Integrators
provide brand
recommendations
to many luxury-
level clients

Integrator Influence on

Products Selection

My end client
and | have
equal influence,

8%

| have a lot I.Myteh”d
clien as a
_ of lot of
influence, 1 e sele influence,
60% influence, 3%

30%

Note: Nobody responded that the client has
“sole influence” on product selection

INTEGRATED HOME
MARKET ANALYSIS - 2021
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Markets Served

Uber-luxury (extremely rare
collection of the world’'s most 17%
elite estates)

Luxury (very small subset of
homes and estates in the
most desirable areas)

Mid-market (homes well
above the average sales price
for your area, but not usually
considered to be part of the

luxury market in your area)

40%

Mass-market (homes with
values that are near the
average sales price for your
area)

6%

38
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Residential Installs Self-Performed in Last 12 Months
(% participating in each category)

Media rooms 95%

. Outdoor AV entertainment systems 94%
v US integrators °

work within a
broad spectrum
of home
technology Audio systems (distributed audio, dedicated listening room) 91

categories

Home networking 93%

Integrated control systems 89%

Lighting and Shading 85%

Dedicated home cinema 84%

Security systems (Alarms/surveillance/access control) VAV

39
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What are your company’'s most specified and installed
brands for home networking equipment?

70%
. . Propensity to Specify and
60% No Change in Category Leader: Install Multiple Brands
Araknis has strengthened its leadership position
over the last 3 years, while Luxul has slipped in the 100% 86%
v"  Araknis is the 50% rankings since 2018 \59%
most specified
h . 40% ) . .
ome networklng Listed Listed Listed
brand, with 43% 209 One Two Three
ranking as #1 and °
fcwo-t_hwds placing 20%
in their top-3
. (o)
That said, most 10% 8% 9% go/é 2%
integrators use oo 5% e 4%
A (o]
;nnuétgﬁfe?ﬁzggzrs Araknis Ubiquiti Eero Luxul Access Ruckus Netgear Pakedge Cisco
Networks
include Ubiquiti,
Eero and Luxul ®m Ranked #1 m®mRanked #2 m®Ranked #3
N=74

40
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What are your company's most specified and installed
brands for whole-house integrated control systems?

60%
/‘ No Change in Category Leader: Propensity to Specify and
50% Control 4 remains the segment leader Install Multiple Brands
4% 100% 83%
v' Control 4 is No/
40% 9
ranked as the #1 °
most specified _ _ _
and installed 30% L'g:]eed Lﬁtvid #ﬁ:g:
brand by 37% and
is placed in the 20%
top 3 by half of
integrators
10%
Many integrators 89
only use one or 0%
tWE) brands in this Control 4 Savant URC Crestron RTI Elan
category
B Ranked #1 mRanked #2 ®mRanked #3
N=71

Other write-ins: Lutron (10% mentioned), Josh.ai (7% mentioned) 41
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Of the whole-house system installations completed over the
last 12 months, how frequently were the following included...

v Control system
installations
frequently include
A/V and lighting

Roughly half say

that installs
frequently include
HVAC and Video

Surveillance 10%

) : 6%
Irrigation and o o , , , _ o

. Audio/Video Lighting HVAC/Climate Video Security Motorized Access Integrated Irrigation
voice control : ; .

Surveillance Shading Control Voice Control

components are System
rare N=71

m Always ®BFrequently m Occassionally Rarely Never

42
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What are your company's most specified and installed
brands for lighting control systems?

90%

80% No Change in Category Leader: Prﬁ]‘;te;}f';yuft‘i’pslg;ﬁg and
Lutron retains clear leadership position, while

70% Crestron has slipped in rankings over the last 3 years 100%

v' Lutron is the top 72%

brand specified 60%
and installed for

32%

: : 50% Listed Listed Listed
lighting control One  Two  Three

40%
Many integrators
only use one or 30%
two brands in this 20%
category

10%

0%
Lutron Control 4 Savant Crestron Vantage
B Ranked #1 mRanked #2 mRanked #3
N=68

43



Shading and Motorized

Window Treatments
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What are your company’'s most specified and installed
brands for shading/motorized window treatments?

90%
80% Propensity to Specify and
No Change in Category Leader: Il s enel
: 70% Lutron retains a strong leadership role in this 100% 24%
v' Lutron is the most category. Screen Innovations is new to the ranks ° 44%
specified brand 60% this year
for shadin
: g/ 50% Listed Listed Listed
m_otorlzed One Two Three
window 40%
treatments, by a
. . 30%
wide margin
: 20%
Many integrators ° 8%
::\;V'?egk;):)ar;ds in this 0% 6% 6% N =
Lutron Screen Hunter Somfy Qmotion Crestron Savant  Powershades J Geiger
Innovations Douglas
N=68 B Ranked #1 mRanked #2 mRanked #3

44
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What are your company's most specified and installed
brands for audio electronics (amplifier / receiver)?

60% _
New Category Leader:
o Sonos has risen in rankings since 2018, when it Propensity to Specify and
50% was the second most common brand in this Install Multiple Brands

category, behind Sony. AudioControl is also

)
gaining ground relative to 3 years ago Bl 96% 90%

v Sonos is the most 40%
specified brand in .
this category 30%
Listed Listed Listed
Sony, Yamaha 20% One Two Three
Marantz and Denon
are also commonly 10% %
specified % -
0% 6 B =
Most integrators (@O OQ,@‘ S
use 3 or more s O &9 v
brands in this L
category v
B Ranked #1 mRanked #2 ®mRanked #3
N=73

Other write-ins: Triad (5% mentioned), Savant (5% mentioned) 45



Audio Distribution

and Audio Control

v' Sonos is the most
specified brand
for Audio
Distribution and
Control

Most integrators
use at least 3
brands in this
category

80%
70%
60%
50%
40%
30%
20%

10%

0%

INTEGRATED HOME
MARKET ANALYSIS - 2021

POWERED BY

=iw X /\
~— /I

What are your company’'s most specified and installed
brands for audio distribution / audio control?

; . Propensity to Specify and
No Change in Category Leader: Install Multiple Brands
Sonos continues clear leadership position in this
category relative to the 2018 study. Episode is a new 100%

O,
leader in this category. Denon has slipped in position. B 81%

Listed Listed Listed

One Two Three
%
5% o
A =
o O N
©) . O ( o
QO O e 40 X <& O \(\6
e o o 2 S S Qfo ~2~ ) <
O\b‘\ (</Q ° 6\00 C}G (OO QOQ ?S\
$ 3 ?
< s
(JO

B Ranked #1 mRanked #2 mRanked #3
46
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What are your company’'s most specified and installed
brands for speakers?

Propensity to Specify and
Install Multiple Brands

100% 96% 90%

v" This crowded
category is led by
Sonance, Origin

Listed Listed Listed

and Episode One Two Three
| ()/ 0/0
0

Most integrators 5% 4% 4% - 4% [
use 3 or more N

: WO ) R4 ?
brands of audio @a ,069 \\& v" N @ob & v@\ &
speakers & s SQ®

Q N Q
o

B Ranked #1 mRanked #2 ®Ranked #3

N=73
Other write-ins: Totem Acoustics (5% mentioned)
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Thinking of the homes where you installed audio systems,
how frequently was a voice-enabled speaker included?

Frequently, 5%

Always, 1%
v Voice is not

strongly adopted
in the US
integrator market

Occasionally, 36%

Never, 19%

Only 6% say that
they commonly
include voice
enabled speakers

Over half say
rarely or never
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What are your company's most specified and installed

brands for video distribution systems?
40%
35%
30%

v' AVProEdge is the 25%
most commonly 20%
specified video
distribution brand

Propensity to Specify and
Install Multiple Brands

100%
71%
45%

Listed Listed Listed
One Two Three

15%
10%

Binary was written

in as an “other 5%

response” by 25% 0%

of integrators

Half only use 1 or 2
brands in this
category

B Ranked #1 mRanked #2 ®Ranked #3

N=73
Other write-ins: Binary (25% mentioned), Atlona (10% mentioned) 49
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Media Room Speakers
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What are your company’'s most specified and installed
brands for speakers to accompany a media room system?

35% |
NeW Category Leader' Propensity to Specify and
30% Sonos was not included in the 2018 Install Multiple Brands
media room speaker category and now
25% has a leadership position 100% 93% 8%
v" This crowded 20%
category is led by 159 _ _ _
Sonos. Sonance ° Listed Listed Listed
’ ’ One Two Three
Episode, Triad and 10%
Origin 5%
Most integrators 0% _— N EE N
specify at least 3 O X S Qo o
_ _ & X 0 9 %)
brands in this P & “\é\é\ & ¥
K
category o v © o
,0(\
%
N=76 B Ranked #1 mRanked #2 mRanked #3
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Flat Panel DiSpIayS POWERED BY CEDIA

What are your company’s most specified and installed
brands for flat panel displays for media room jobs?

100%
——— | No Change in Leaders: . .
90% Propensity to Specify and
Same leaders as 2018 study, although Install Multiple Brands
o LG may have lost some ground (84%
80% included in their top-3 in 2018 and now 100% 89%
% 63%
their #1 most
i : 60% ) ) )
specified media Listed  Listed  Listed
room flat panel 50% One Two Three
display brand and
90% put in their 40%
top-3 20%
Samsung and LG 20%
are also clear .
category leaders 10%
0% ——

Most integrators Sony Samsung LG Planar Hisense Panasonic

specify all 3
brands N=76 B Ranked #1 mRanked #2 mRanked #3
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Spea kers POWERED BY CEDIA

What are your company's most specified and installed
brands for speakers to accompany a home cinema system?

No Change in Leaders: Propensity to Specify and
Triad and Sonance continue to lead this Install Multiple Brands
category, while Episode has slipped

O,
slightly in rankings since the 2018 study 100% 90% 20%

—

v" The crowded home
cinema speaker

category is led by 3% Listed  Listed  Listed
: 3%

Triad, Sonance, 4% Wl 3% One e Uhnee

Origin and Episode 79% -

6% Q6% N "™ W 39 W 4% B KA e
Most integrators \

O N s O N Q &
specify at least 3 < I ,069(0 {\c@ \?\P\ Qo"@ P @bo(
brands in this P I 0 &o\’ X
category &8 Qe gb“

O
X

N=G7 B Ranked #1 mRanked #2 mRanked #3

Other write-ins: James Loudspeaker (6% mentioned) 52
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Front PrOjECtOrS POWERED BY CEDIA

What are your company’'s most specified and installed
brands for front projectors on home cinema jobs?

90%
Propensity to Specify and
80% Install Multiple Brands
70% No Change in Leader: L
v Sony is the clear Sony retains a similar leadership position Nl%
leader for home 60% as 2018 study, when 64% ranked as their
] ¢ top brand in this category
;Irr:jgzio:s nVE/ith 50% Listed Listed Listed
’ One Two Three
two-thirds ranking 40%
as #1_ most 20%
specified
_ 20%
Half of integrators o
o 7%
only use 1 or 2 10% 6% .
brands in this 0% . /% e E—
category Epson JvC BenQ Barco Optoma Digital Sim2 DPI
Projection
N=67 m Ranked #1 m®mRanked #2 mRanked #3
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PrOjeCtOr Screens POWERED BY CEDIA

What are your company’'s most specified and installed
brands for projector screens on home cinema jobs?

80%
. Propensity to Specify and
70% No Change in Leader: Install Multiple Brands
60% S| has sustained its leadership position relative to %
? 2018. Stewart was ranked in #2 position in 2018, 100% 72% o
v S 50% with 49% placing in their top-3 at the time S1%
creen
: : 40%
Innovations is the _ _ _

. o 30% Listed Listed Listed
most speC|f|ed One Two Three
and installed 20% A
home cinema 10% 10% g

) (o /O
projector screen 0% 6% 0% | 470 |
3 X
brand 4\5@ {(}{@ Qp@ L/o
. ) o

Half of integrators & \o<$®
only use 1or 2 =N & 6‘(\0
brands in this @‘?5\ ° \X/\@

@
category © N

O\%
N=67 B Ranked #1 ®Ranked #2 mRanked #3
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Audio Processors/Amps FOWERED BY CEDA

What are your company's most specified and installed
brands for audio processors/amplifiers?

50%
45% Propensity to Specify and
40% 1olgi/’call Multiple Brands
35% 8%  67%
v" Sony, Yamaha and 20% —
(o]
Marantz are the .
most specified Ca2 Listed  Listed  Listed
brands for home 20% One Two  Three
cinema audio 15%
processors/amps 10%
: 5%
Most integrators - -
specify at least 3 0%

. . ) \/ 4
brands in this \6\’0 Q &\(\o
category “\q} <&

N=67 B Ranked #1 m®mRanked #2 ®Ranked #3
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Home Security

POWERED BY CEDIA

What are your company's most specified and installed
brands for home security systems?

35%
__—— New Category Leader: Propensity to Specify and
30% Honeywell was the category leader in the Install Multiple Brands
2018 research. In 2021, DSC has risen to 100%
o clear leadership position. Ring, Nest and ADT o
v DSC and 25% are new brands in this ranking w%
Honeywell are the 0%
(o}
market Ieade_rs for Listed  Listed Listed
Home Security 159 One Two Three
(o)
Ring was written
in as an “other 10%
response” by 18% 4%
of integrators 5% 5%
5%
Half of integrators 0% L
only use 1 brand in DSC Honeywell Nest ADT Interlogix Yale GE
this category B Ranked #1 mRanked #2 mRanked #3
N=57

Other write-ins: Ring (18% mentioned), Elk (14%), Qolsys (9%), 2GIG (9%), Clare (7%) 56
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Outdoor Entertainment

POWERED By CEDIA

Among integrators that install outdoor entertainment systems:
How frequently do your projects include some
kind of outdoor solution as well?

Rarely, 3%
Always, 4%

v Most integrators
participating in
this research said
they install
outdoor solutions

Occasionally, 40%

Frequently, 53%

57% say their
projects “always”
or “frequently”
includes outdoor

Only 3% say it is
rare, and nobody
said “never”
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Market Size:

 Approximately 11,000 integrator companies operating in the US
 Average annual revenue of $2.2M

* Average project size: $26K

« Estimated current US market size: $20.1B W |
« Bullish industry growth projections for the next 12 months | , ‘ /

Market Segmentation: b A "
« On average, 83% of revenue is from residential projects | -
* Number of employees commonly varies from 2 to 20 (avg: 11)
* Number of projects varies broadly by company size (avg: 70)
« 81% anticipate adding a technical resource in the next 12 months

e ———
| n—



INTEGRATED HOME

Recap' Key Findings MARKET ANALYSIS - 2021

POWERED By CEDIA

Voice of the Integrator:

« Growth areas are lighting/shading, lighting control and networking
e Less distributed video/matrix setup (continued shift to streaming)
 DIY trend continues to put pressure on this market

 Trend toward ‘simpler’ solutions

Brand Rankings:

Brands most often specified and installed by integrators

@ 0] WA Le d 58

AN
Control@ | #LUTRON | SONOS ®YAMAHA AVPro== SONY.| SONY:| Graknis I- ) ORIGIN = :QSI DSC
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+44 (0)1480 213744

Matt Nimmons
Managing Director, EMEA
+44 (0)1480 213744

‘ Ancrage Consulting
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Bl (317) 7558
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Interpretation Notes

US integrator market size is ~12x larger than the UK market

Estimated market size £l.2B $201B (-£15B) (note: overall country population is ~ 40x larger)
Estimated # of Integrators 3,700 1,000 US has ~3x more integrator companies than the UK
Average annual revenue £386K $2.2M (-£1.7M) Typical US integrator is ~4x the size of a UK integrator, in
Typical # of employees 3 1 terms of both revenue and # of employees

Typical % residential 86% 83% % of residential work is similar

Typical # of projects/year 10 70 US integrators complete ~7x more projects per year
Average project size £33K $26K (~£20K) UK average project size is larger by more than 1.5x

Top-5 categories with
highest annual revenue
contribution

Control (20%)
Lighting/Shading (16%)
Home Cinema (12%)
Networking (11%)
Audio Systems (9%)

Audio Systems (17%)
Control (14%)

Media Rooms (13%)
Networking (13%)
Lighting/Shading (12%)

By category, largest revenue contribution comes from
integrated control in the UK and audio systems in the US

% anticipating growth

80%

74%

Highest growth areas

Integrated Control
Security

Lighting/Shading
Lighting Control

Both markets forecast high growth rates over the next 12
months, but in different areas
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Company Size & Scope

Median # of Employees Median # of Projects

Average # of Employees Average # of Projects

Number of Employees Number of Projects Annually
v Average number (including owner) .

of employees for
a US integrator is 25%
11 (similar to prior
research) 18% 17%
Average number . 15%
of projects has 10% 11% 11% 11/0 100/

- % 9%
grown over time -
from 56 in 2014,
to 65 in 2018 to
70 in 2021

2to3 4to5 6to9 10to More Less than 10to19 20to 39 40to 59 60to 99 100 to More
20 than 20 200 than 200
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Glossary of Terms

Mean (or Average): Calculate by adding all numbers in a dataset and
dividing by the number of values in the set. The mean represents the central
tendency of the data and is the most common statistical measurement to
summarize a dataset, but it is sensitive to outliers.

Average: Same as Mean

Median: The middle value when the data set is ordered from least to greatest.
A median specifies where the center value is located in the dataset. It is useful to
consider the median when the distribution of the data is skewed.
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